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Companies looking to diversify their client base in 2009 would be wise to con-

sider contracting with the federal government – a large, stable

client that isn’t likely to go out of business any time soon. But

before the government will invest in you, you have to invest in

wooing the government – a process that involves patiently sift-

ing through mountains of red

tape and dedicating considerable

time and resources before you

ever see a dime. It’s not an easy

market to crack, but for compa-

nies that take a systematic

approach to winning government

work, the payback is substantial. In this month’s

i3, seasoned government contractors share how

they overcome the challenges of winning and

executing on a government contract.

The U.S government saw a change in leadership last month with

the inauguration of president Barack Obama.

During his campaign, Obama talked about big

changes for the country – changes in the econ-

omy, in foreign policy, in healthcare, in energy

policies, in taxes, in education and other issues.

But what will that change look like for the

nation’s business owners, particu-

larly the businesses small and

large that drive the local econo-

my? SmartCEO surveyed CEOs

to find out what changes they think are on the

horizon and what it means for their businesses. 
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BUSINESS LEADER COMPANY PAGE 
Chris Archer Radius Technology Group 36
Jim Beaupre FedResults, Inc. 37
Diane Bell-McKoy Associated Black Charities 41
Kathy Benson Office Remedies, Inc. 39
Joyce Bosc Boscobel Marketing Communications 37
Judy Bradt Summit Insight LLC 35
Mike Brey Hobbyworks 40
Alex Brisbourne KORE Telematics 41
Max Brown 360jmg 38
Kristin A. Buczek SharpMinds, Inc. 43
Ralph Buona Telos 32
Joshua Carin Geppetto Catering, Inc. 42
Steve Charles ImmixGroup 33
B. Chatterjee CNSI 36
Rick Crane Evolution 42
Thea DiFilippo Mercury Consulting Inc. 32
Joseph F. DiGangi Trusant Technologies, LLC 37
Matthew Doud Planit Agency 41
Stephanie Dunn-Hunt Dunn & Associates Public Relations 43
Donna Evers Evers & Co. Residential Real Estate 43
Dr. Kam Ghaffarian SGT, Inc. 39
Molly K. Gimmel Design To Delivery, Inc. 33
Norman Grandstaff Ideas Communicated, LLC 40
Verne Harnish Gazelles Inc. 41
Mike Harper Fortisphere 42
Michael Hausfeld Hausfeld LLP 42
Dick Henggeler Henggeler Computer Consultants 37
Patty Hullinger Cloakware 38
Edward Jacobson Glass Jacobson 43
John Kane The Kane Company 42
Karen Kerrigan SBE Council 43
David Kriegman TechTeam Government Solutions 36
Gloria Berthold Larkin TargetGov 32
Marissa Levin Information Experts 39
Vivian Hu Lewis GeoConcepts Engineering, Inc. 42
Julie Matthews Julie & Company LLC 43
Gretchen McCracken Golden Key Group 39
Randy Mills Osiris Therapeutics 41
David Nevins Nevins and Associates 43
April Joy O’Koren Project Masters Inc. 36
Anthony Pappas Pappas Group 40
Joel Plotkin eJournal Press 43
Richard Samit Fraser Forbes 40
Matt Schubert Social Solutions 38
Keith Scott Baltimore County Chamber of Commerce 43
Robert Silverman ReachSolutions, LLC 32
Dennis G. Smythe NMR Consulting 38
David I. Sonde The Winvale Group 32
Todd Stottlemyer NFIB 41
Scott Swidersky Quality Associates, Inc. 38
Bruce Tarpinian Golden Key Group 39
Emmy M. Vickers Emmy Vickers Enterprises, LLC 40
Micheal Weiss Video Labs 42
Amy Wright Macro Solutions 36
Carl Wright Stephen James Associates 40
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THE ECONOMY

“If people’s perception is that things are changing overall for the
better, I think that will be good for business in general. It is very
much a consumer-driven economy, and if people feel things are get-
ting better, then they’ll spend money. It doesn’t matter if they are
better or not. Perception is reality.”
MIKE BREY, CEO, Hobbyworks

“I think that [Obama] will spend the majority of his first term
sorting out this financial crisis. Some of it is just normal ebb and flow
of capitalism – we had too many excesses in the system, and now we
are cleansing it out. But I think you’ll see the real Obama at the end
of his term. I really think he’s a far left socialist in centrist clothing.
That said, I think that most of his major selections for his Cabinet
have been centrist … I don’t think any of [his leftist policies are]

going to happen in his first few years. His people are way too smart for that.”
CARL WRIGHT, CEO, Stephen James Associates

“I’d like to believe [Obama] is an innovator and will do things dif-
ferently, but you have a very large organization that has been operat-
ing a certain way for a long time. It will be hard to move it in another
direction. I think there will be some dramatic changes, but I think
they won’t happen immediately because there are some obvious
things he has to attend to. Obviously I don’t want the economy

where it is, but I think the government is making strides in the right
direction in terms of being innovative and cutting edge and I think there are a lot of
good changes happening.”
DAVID I. SONDE, managing partner, Winvale Group

“We haven’t even felt the pinch yet on the economy. There isn’t
another shoe to drop – there are many shoes waiting to drop. Credit
card defaults, adjustable-rate mortgages that will be coming due in
two, three and four years bringing us to perhaps an even larger
number of foreclosures. What about the $100 billion boondoggles of
failed projects in Iraq? And what about our existing debt – the high-
est it’s ever been. I hope since things are so dire that Obama and his

staff will hit the ground running and have the opportunity to get a lot done. But I
pray for him; I can’t imagine a worse mess to inherit.”
NORM GRANDSTAFF, president, Ideas Communicated, LLC

“More than usual, because of the economic crisis, there is opportunity for more
real change. People are going to be eager to move more aggressively than would an
administration that was inheriting a more stable situation. Washington is inherently
is averse to change by its nature, but because of what’s going on nationally and glob-
ally with the economy, it provides an opportunity to have change get some traction.”
MAX BROWN, partner and co-founder, 360jmg

LOCAL AND SMALL BUSINESS

“We plan to be front and center helping this economy come
back. All I can say is, as a business owner, we are putting our
money where our mouth is. We are in the process of hiring and
staffing up for 2009. We are going to be creating jobs. We see very
active space for our company. It’s been tough for a few years, but we
are excited now.”
RICHARD SAMIT, CEO, Fraser Forbes

“Obama’s candidacy has been helpful in my business because his
campaign embodied the importance of branding. We saw a branded
campaign versus one that was not, and Obama won. A lot of our cus-
tomers are asking us to do something for them employing Obama’s
tactics, partly because Obama was so successful. The entire country

needed a new brand, and Obama brings that. We are willing to try
something new here.”
ANTHONY PAPPAS, president, Pappas Group

“Obama talked about providing relief on taxes for small and start-up
companies. He talked about giving small business owners a $500
‘making work pay’ tax credit. I don’t know how much of a difference
that will make, but I know that if you deduct $500 from my taxes, hey,
I’ll take it. It’s a lot of money for small and home-based business owners.
That will be helpful in this economy because every dollar counts. Obama
also sounds like he supports entrepreneurship and job growth. He talked about creating
a national network of public-private business incubators. If you have these new business-
es, they are going to need to know how to grow that business, and my company coach-
es entrepreneurs, so I see this as a huge opportunity for my business.”
EMMY M. VICKERS, CEO, Emmy Vickers Enterprises, LLC

“In this environment, regardless of your politics, I think there are a lot of people
who want to see change right now. But change can also be scary. Speaking as a busi-

changing hands 
CEOS POSTULATE OBAMA’S IMPACT ON LOCAL BUSINESS  

BY JEANINE GAJEWSKI

During his campaign, president Barack Obama promised us “change” – change in the economy, in foreign policy, in healthcare, in energy policies, in taxes,

in education and other issues. If the election results were any indication, the majority of Americans wanted a change in the direction of this country’s lead-

ership, as well. But what will that change look like for the nation’s business owners, particularly the businesses small and large that drive the local economy?

SmartCEO surveyed CEOs to find out what changes they think are on the horizon and what it means for their businesses. 
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